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Developing the next
generation of talent

Apprentices gain new, occupationally relevant skills and
knowledge. As a result, apprentices progress well in their job
roles, benefiting their employers.*

A marketing or PR apprenticeship
combines a real job with practical
training and study to gain vital skills,
knowledge and experience. As a paid
employee, each apprentice starts or
continues their full-time roles but with
20% off-the-job study time.

Our apprenticeships can be tailored

to meet your industry’s key business
challenges. Each apprenticeship focuses
on the fundamental behaviour, skills,
knowledge and responsibilities of
marketing and PR within an organisation.

® Public sector organisations
® Commercial organisations

e Charitable, non-profit organisations

*Ofsted monitoring visit report, Feb 2020

We offer our apprenticeship as a
roll-on, roll-off programme, so the
apprentice can start at any time.
We offer the best 21st century
training programme which allows
flexibility, tailoring and peer to
peer interactions.
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APPRENTICESHIPS
ARE AVAILABLE

TO SUIT
INDIVIDUALS
AT ANY
STAGE
OF THEIR
CAREER
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Junior Content Producer
(Level 3)

Create content for a wide range
of media, including digital, social
media, broadcast and print.

End Point Assessment

To complete the apprenticeship and
ensure the Standards have been met,
apprentices have to complete an End

Workplace observation (25%) of
3 to 4 hours

Set brief test (30%) of 3 hours
preparation plus 1 hour pitch

BEHAVIOURS

60 minutes answering questions on
any aspect of the apprenticeship (45%)

Q AIMASSESSMENT

Point Assessment (EPA), which includes:

Entry requirements:

12-15 months

20% of work hours spent
off-the-job training

Online Learning; includes
a week-by-week study
plan, webinars and
podcasts

Initial 6 week check-up,
followed by 12 week
check-ups with both the
apprentice and the
employer

Cambridge Marketing
College has helped me
to build my knowledge
and expand my skills
within PR. Once a
week, my employer
lets me take a study
day, which entails
anything from writing
a press release, to
Implementing a crisis
communications plan.
This helps mein my
role at Sage and puts
muy skills to the test.

GEORGIA LOVELL, PR AND
COMMUNICATIONS, SAGE


http://marketingcollege.com

Marketing Assistant qcvel3

Support customer focussed marketing activities through
awareness raising and/or perception building.

End Point Assessment

To complete the apprenticeship
and ensure the Standards have
been met, apprentices have to
complete an End Point Assessment
(EPA), which includes:

40 questions multiple choice test

BEHAVIOURS

Project showcase report

60 minute discussion on any
aspect of the apprenticeship

CIM

Entry requirements:

18 months

20% of work hours spent
off-the-job training

Online Learning; includes
a week-by-week study
plan, webinars and
podcasts

Initial 6 week check-up,
followed by 12 week
check-ups with both the
apprentice and the
employer

>

The structure of the
course allows me to
fit study time flexibly
around work, and I'm
able to set the pace
of my own learning.
I've learnt so much
injust 6 months and
regularly make use of
the extensive resources
provided.

DANIEL COPEMAN,
APPRENTICE MARKETING
EXECUTIVE, MORGAN
SINDALL


http://marketingcollege.com

Marketing Executive
(Level 4)

Help to shape, support and deliver marketing plans,
working in conjunction with the Marketing Manager.

End Point Assessment

To complete the apprenticeship and
ensure the Standards have been met,
apprentices have to complete an End
Point Assessment (EPA), which includes:

BEHAVIOURS

50 questions multiple choice test
Project report of 3,500 words,

50 minute discussion on any aspect of
the apprenticeship

CIM

Entry requirements:

15 months

20% of work hours spent
off-the-job training

Online Learning; includes
a week-by-week study
plan, webinars and
podcasts

Initial 6 week check-up,
followed by 12 week
check-ups with both the
apprentice and the
employer

Cambridge Marketing
College’s apprenticeship
courses are brilliant - there
is a wealth of knowledge
and different types of
media freely available. The
tutors are always available
to answer questions and
push you to achieve your
best. This course has
given me the courage to
challenge myself and the
organisation I work within/

ALICE BARTLETT,
MARKETING EXECUTIVE,
CARDZONE


http://marketingcollege.com

PR & Communications
Assistant q.cve s

Build, protect and maintain positive reputation
for brands, organisations and individuals.

End Point Assessment

To complete the apprenticeship and
ensure the Standards have been met,
apprentices have to complete an End

30 questions multiple choice test

Project report of 2,500 words

BEHAVIOURS

10 minute presentation on the report
Portfolio of evidence

® 25 minute discussion on any aspect
of the apprenticeship

Q AIMASSESSMENT

Point Assessment (EPA), which includes:

Entry requirements:

18 months

20% of work hours spent
off-the-job training

Online Learning; includes
a week-by-week study
plan, webinars and
podcasts

Initial 6 week check-up,
followed by 12 week
check-ups with both the
apprentice and the
employer
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Its nice to be challenged
while I learn. One of the
up sides of doing an
apprenticeship in PR and
Comms s thatI'mable

to take what I'm learning
and apply it to day-to-day
work. I think Cambridge
Marketing College

have been incredibly
supportive. I would
absolutely recommend
an apprenticeship.

SEB ANNING, PR & COMMS
APPRENTICE, EKC GROUP


http://marketingcollege.com

Marketing Manager
(Level 6)

Take responsibility for the marketing activities
and strategy of your organisation.

End Point Assessment

To complete the apprenticeship and
ensure the Standards have been
met, apprentices have to complete
an End Point Assessment (EPA),
which includes:

BEHAVIOURS

3-part project showcase

70 minute professional discussion
with assessor

CIM

Entry requirements:

24 months

20% of work hours spent
off-the-job training

Online Learning; includes
a week-by-week study
plan, webinars and
podcasts

Initial 6 week check-up,
followed by 12 week
check-ups thereafter with
both the apprentice

and line manager /
employer

I have been enjoying my
apprenticeship now for
Several months which
Iam so glad I made the
decision to do. There are
many different helpful
resources the online
portal these will be

very useful throughout
your apprenticeship,
also be sure to read the
newsletters on a monthly
basis as theres ALWAYS
some useful tips!

DAISY TITMUS,
PA/OFFICE MANAGER, ONTIC


http://marketingcollege.com

Unique apprenticeships
for professional services

We have teamed up with
PSMG - the Professional
Services Marketing Group —
to deliver apprenticeships
designed specifically for
marketers in all types of
professional services firms.

All our apprenticeships can be taken with
a professional services twist and guidance
from our expert tutors. With input from
PSMG, we will ensure the programme
matches the needs of marketers in

your firm. This partnership ensures our
tutors have extensive experience from
across the sector and will help your team
develop the appropriate skills they need
to grow your business.




Marketing and PR apprenticeships
offer new opportunities. With our
extensive expertise, Cambridge
Marketing College is ideally placed
to support apprentices who have
thedrive and determination to
thrive in a professional, corporate
and entrepreneurial environments.

KIRAN KAPUR, CEO,
CAMBRIDGE MARKETING COLLEGE
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For more information
Charlotte@marketingcollege.com
www.marketingcollege.com/apprenticeships
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