CAM / CIM DIGITAL MODULES – SYLLABUS OVERVIEW

	Module


	Indicative content
	Especially suitable for

	Digital Marketing Planning
	· Understanding customers and markets 

· External factors impacting on marketing

· Impact on 7Ps

· Overview of tools available

· Conducting a digital audit

· Planning methodologies

· Objectives / plan / resources
	· Senior managers

· Marketing management

· Strategic planners

	Digital Marketing Essentials
	· Role of marcoms in the 4Ps

· Hardware platforms available – mobile, tablets, PCs

· Software tools - web sites, blogs, e-mail etc.

· Using campaign tools

· Legislation and regulation

· Monitoring effectiveness
	· Senior managers

· Marketing management

· Digital strategists

· Digital marketing staff

	Principles of Mobile Marketing
	· Concepts and introduction to hardware /software and services

· Growth of mobile

· Opportunities for marketers

· Drivers for mobile and impact on marcoms decisions

· Planning and evaluating a mobile approach or campaign
	· Marketing management

· Digital marketing staff 

· Digital strategists

· B2C marketers

	Web Analytics and Social Media Monitoring
	· Online research methodologies

· Web analytics – purposes, tools, metrics

· Improving marketing results from analytics

· Social media monitoring  
	· Marketing management

· Digital marketing staff 

· Digital strategists

· Market research staff

· Social media staff

	Implementing Digital Campaigns
	· Changing relationships between marketers and stakeholders

· Digital user behaviour and segmentation

· Setting campaign objectives and resources

· Tactics: search engine marketing and advertising

· Implementation, evaluation and control

· Future trends – web 4.0, borderless world
	· Brand managers

· Marketing management

· Marketing communications staff

· Digital marketing staff

· Agency teams

	Digital Media and Branding
	· Understanding offline media

· Changing TV landscape, blurring of media tools

· Review of online media – blogs, social media, e-mail, mobile etc.

· Creating / promoting brands, gaming, impact of 3D

· Integration of media strategies

· Links with print, podcasting, media planning

· Brands and interaction: evolving and converging technologies

· Key performance indicators
	· Brand managers

· Marketing management

· Marketing communications staff

· B2C marketers

· Agency teams
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